1delines

Brand
Gu



@2 Contents

@3 Introduction

Od Brand

’ Elements

Brand
12 Application




O3

We are 1in the
second chapter of the
New York Project story.

And with that comes the second chapter
of our brand. Building on recognizable
elements that were established in Phase 1,
we have introduced new elements to our
brand. Combining the established with the
new helps us to recognize what we have
achieved, while pressing forwards into
Phase 2 of the New York Project.

Phase 2
2020-2022
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Our
Logo

This is our logo. It is available in three colors:
blue, black or white.

We primarily use the blue version where
possible. We use the white version on dark or
photographic backgrounds and we only use
black when printing greyscale.




Clear
Space

One of the ways that we communicate
our brand clearly is by leaving clear space
between the logo and other logos or text.

The clear space must be equal to or more
than the relative height of the P in ‘PROJECT".
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Logo
Don'ts

Consistency is really important in obtaining
brand recognition so it’s important not to 5. The 6. The

e N New York
A DROJECT

2. Don’t remove words
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3. Don’t outline

4. Don’t move, crop, squash or rotate
5. Don’t change the color

6. Don’t add any effects
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Red New York
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Partner
Logos

The New York Projectis a joint strategy R teieme Newyork B gmytocy R Reteme Newyork B J mytoc™y

of Redeemer City to City and Redeemer
Churches & Ministries, so the three logos
will often be viewed alongside each other.

When aligning them, ensure that you
follow the guide on this page, adhering to
the relative size of, and clear space around
each logo.



Pink

CMYK: 0/28/26/1
RGB: 234/190/176
HEX: #EABEBO

Color
Palette

We are evolving our existing brand so have B]_ aC]_<

combined recognizable colors from our brand

with new colors. Our primary colors for this CMYK: 0/0/0/100

season are Pink, White, Rust and Blue. RGB: 0/0/0

HEX: #000000

Green

CMYK: 28/2/18/0
RGB:185/220/210
HEX: #B9DCD2

White

CMYK: 0/0/0/0
RGB: 255/255/255
HEX: #FFFFFF

Yellow

CMYK: 5/10/87/0
RGB: 245/217/62
HEX: #F5D93E



Our
Fonts

The brand fonts have been refreshed for
Phase 2. We still use Gotham as our logo

font and we now use Arek Latin for headline,

introductory and decorative style copy. We
use Libre Franklin for the sub-headings and
body copy.

Take a look at the next page to see
examples of our font families in use.

Aa
A3

Arek Latin

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk L1 Mm Nn Oo Pp Qg
Rr Ss Tt Uu Vv Ww Xx Yy 2z 123456789 @$%" & *()

Libre Franklin

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg
RrSs TtUu Vv Ww Xx Yy Zz1234567891@%$%A&*()



Typography
Hierarchy

Here is a helpful guide to show how and when
we use our chosen font families.

Logo
Gotham

Header

Arek Latin —e

Regular

Body Copy
Libre Franklin —=
Regular

Sub Header
Libre Franklin —=
Bold

Our Strategy

Notes
Libre Franklin —=
Regular

We believe the local

church, fuelled by the
Holy Spirit, transforms

lives and cities.

Di re rerum verfernam que providelic
to magnatibus qui cuptis ma que est,
quidust, ut ad quatiaecerum fuga.
Nam rectur ad mod quame pro event
asita arum estiis mos aute most ex
evelecturem quatur reprerit fugitis et
quatenis voluptat reptaerum quisque
rerum qui di vellessequi auda porit
eliquatquiae eum iliqui berum laciis
sequae omnimusam, que si rendit et
mos aut aut quia nis entiunt, venias
reped ma corerum sunt as con
preptata si quiatem.

Di re rerum verfernam que
providelic to magnatibus qui.

02 -

God is Doing

Amazing Things

in New York.

Midtown Manhattan and evening

gala at Carnegie Hall

2020 -

Upper East Side building

identified and in contract -

discussion

Logo
Gotham

Headline Numbers
Arek Latin
Outlined - Regular

Header
Arek Latin
Regular

Body Copy
Libre Franklin
Regular

Headline Numbers
Arek Latin
Outlined - Regular

Header
Arek Latin
Regular



12

Brand
Application




13

ew York
ROJECT

Phase 1

raise Repor
2016—2019

P

Our Theory of
Change.

We believe the
local church,
fueled by the

Holy Spirit,
transforms lives
and cities.

We believe this
happens through

gospe]

movements.
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Join us for an intimate retreat
at the Yellowstone club with
Dr. Tim Keller

We're pursuing rooted ministry
homes for the city.

Real estate in New York is both
scarce and expensive, putting

a strain on church presence
and growth. Our real estate
strategy seeks to alleviate

this and provide vital long-
term stability to the gospel
movement through permanent
spaces for worship, community,
and training, seven days a

wonl Bare ov of hirtacnno

magnien turitate pro ipsustet
earcit vellaciatum reicienim ut
mi, odignih itectib eaquatiam
unt, quibus adio bla nusdamu
sciatet pratem hilibero volo
consequam aut ped qui dolum
volupta tecusandis saes

non necepudam sit, a que
iditemo luptati dolorit, sam

ut quatur? QuiasPoria sit que
latur rentemp orrume pernam,
imagnis nis volupist, que
nimperit, toriossit, ommolupit




Os et vero moluptiam
essim quaero vendi

Bitatemp oribus simus erum aut aut dolent
o laccupt amusdam quos numet moluptatem
l | quame volupis audamet, site officim aiosaecto
0 1 n S fo r maxim volupta niscita tquassitibus net eium
erit labor mosam, omnis aut verum quos gui
venditi assiminulpa guam volore que voloria ped

quatistem. Sedia dolessust que paribus dolupta
O I I I e I l l I I I I nobit, guo temque con por rehendi scidusc.
Renimus re cupta doluptae il in consequis dero

maximinulpa pero vit prestiu mquidendae debit,
( ‘ (‘ I l officid unt restrunt earitibus doluptaillibus, si
dolorrovid quunte non pliciat reptae volupta

tatquidus nation estis et voluptur a archiciliqui
offici cusam et qui cullor autem cum cor magnim

Ratur, ommoluptaspe
COrio enimagnis

Bitatemp oribus simus erum aut aut dolent
laccupt amusdam quos numet moluptatem
quame volupis audamet, site officim aiosaecto
maxim volupta niscita tquassitibus net eium

erit labor mosam, omnis aut verum quos qui
venditi assiminulpa quam volore que voloria ped
quatistem. Sedia dolessust gue paribus dolupta
nobit, guo temgue con por rehendi scidusc.
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Sedia dolessust que paribus dolupta nobit.
Dolessust que paribus dolupta nobit.




Contact

For any queries about the brand,
please contact:

studio floc
hello@studiofloc.com

or

Rachel Martin

Assistant Director of
Communications and Advancement
rachel@redeemercitytocity.com



